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H avdmrtuén tou e-marketing plan Baciletal €§ oAokApou oto BiLPAio Twv M. BhaxomoUAou
& Yep. AnuntpLddn, (2014), e-Aektpoviko emiyelpeiv Kat UAPKETLVYK, Katvotoua Movtéda o
Wnplako MNeptBaAdov, A’ £kboon, Rosili

Aiya Adyra yra tnv Opada touv “The Wedding Day”

H Ouadoa amoteAeital armo Ti¢ QOLTHTPLES TOU UETATTTUXLAKOU TTPOYPAUUATOG MAPKETIVYK
& Emkowvwviag SteAeywvy tou OFA lwavva Mewpyidakn, Mapia lkika, Appoditn AESe,
Biktwpia EpyoAdaBou, Mapia OtkovouomoUAou & MwAiva (KaAAdmrn) Zoppwvn.

JuotnInKe yLa TI¢ avaykes Tou puadnuatog « Yneiako Mapketivyk & Kowwvika Aiktuo»
UE ELONYNTEG TOUG Jep. Anuntpiadn, Av. Evayyeddato & N. Kupéln katd To YPOVIKO
Staotnua @eBpouapiov — louviou 2018. YneuBuvog epyaatnpiou (oxedlaouds website,
SEO & Google analytics, G AdWords & Facebook campaigns): HA. MaAagpoutng.
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https://thewedding-day.weebly.com/

Epeuva & Ixeblaopog: 25/2/2018 éwg 28/4/2018

H AloAdynon kat Métpnon Twv anoteAeoUATWY a.pOpOUV TO XPOVIKO
dtaotnua 29/4/2018 €wg 28/5/2018


https://thewedding-day.weebly.com/
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MPOAOIO2

Otav n Mapia k. mpv SUo xpoévia anodAcloe Vo KAVEL TO HEYOAUTEPO B TG
{WNC TNG KL VO TIAVTPEUTEL PE ToV oUVTPOodO TNG, BPEONnKe avTipéTwrnn pe T Slaxeiplon
€VOG TEPAOTIOU TIANBOUG MAnpodopLWY yLa TOV OXESLAOUO & TNV 0pyavwaon yauwy. Ki
EVW OUYKEVTPWVE OUUPOUAEG & TPOTACELG amO yvwotoug TtNG Ku emefepyalotav
Slaomnapteg mAnpodopieg and eAAnvika & kupiwg evoylwooa site & portal yauou,
€npemne napaAAnAa va afloloyel tnv aflomiotia tng mAnpodopnong mou Adppave.
H duokoAia cuykévipwong & afloAoynong mAnpodopnong mou aVTLUETWIILOE TNV
XPOVLKH Ttepiodo Kata tnv omoia oxediale Tov yauo tng & n avriAnyn tng ylo tnv UTtapén
«kevoU» otnv EAANGSQ OTOV OUYKEKPLUEVO XWPO OIOTEAECE TO EVOUCHO Yyl TN

Snuoupyla autng Tng epyaociag.
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EKTEAEZTIKH 2YNOWH

I€ HLa €MOXN TTOU 0 OYKOG TNG TANpodoplag elval TepAaotlog, n dlaxeiplon Kat n
HeTaTpomn tou ot lvwon amoteAel onuepa tepdotia mMpokAnon. H olvotaon Kal
dnuoupyia tou “The Wedding Day” — tou eAAnvikoU wedding portal (B2C e-business
model) mou mepLEXEL XPNOLUEG OUUBOUAEC, 0bnyieg, Lo Kal AUOELG yLoL TOV OXESLOOUO
KAl TNV opyavwon Tou YAUOU ToU oOvelpeUetal KaBepla yuvaika, kaAsital va
QVTLLETWIIIOEL QUTAV TNV TPOKANON).

H &pdon tou site otnpiletal e€ohokAnpou otn dSnuoupyia kat dStaBeon Eykupou,
OUVETTOUG & aéLOTTIOTOU TIEPLEXOMEVOU TIOU ELVOL OXETIKO UE TIG avalnTrOELS KoL OVAYKEG

TWV XpNOTWV ToU site.
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ANANTY=ZH ZXEAIOY WHOIAKOY MAPKETINIK

1] AvaAuon napouoag KATAoToonG

Ye mpwtn ¢aon, mpoxwpnoape oc culhoyn & emnetepyacia mMAnpodoplwy mou

BonBnoav otnv eKktipnon Ttou evéo

-eniyeipnotakol & €€w

—ETTYELPNOLOKOU

nmeptBaAdovroc yla tnv opyavwaon tng Stadiktuakng napouaoiag pag. AVOAUTIKA:

Ektipnon evéo-smixeipnotakol neptBaiiovtog

e MMpodil emxeipnong: (avOpwmivo duvapiko)

H «Opdda», omwe Oa amokaAoU e TOV UpRva TNG ETILXELPNONG, amoTeAeitaL amo

6 enayyeApatieg otov Xwpo tou MapkeTvyk (og Stadopetikol¢ KAAdoug, n kabeuia) &

SladopeTikd popdpwTiko uToBabpo.

lwdavva
* KaBnyntpta ¢pAdroyog [Dhocodikr oxohr) ABnvwv] oe

oto EAM\nvoapepkavikd koAéyto, otnv EEAE og Bépata
management, marketing. Zelpd eVSOETALPIKWV CEUWVAPiWY

W8LwTkO oxoleio, umeBuvn Snpooiwv oxéoewv. Epyaoctakn
eunelpia oto marketing TOAUEBVIKWV ETALPELWDV. ZEVEPLA

Mapioa k.

* MoAwtkég Erotripeg & Anpoota Awoiknon (EOvikd
Kamnodiotplakd Mavenotipuo )

® YdAAnAog o€ etatpeioa FMCG oto tuipa e§aywywv Middle
East & Africa

Adpobitn

* 10eTAG epmeLpia oTLG €§ AMOOTACEWG MWANOELG OTOV KAGSO

™mg évéuong

* Mwtonoinon digital marketing, Emypdpdwon oe Project
Management, Zroudég otnv lotopia twv Emotnuwv (EKMA)

Biktwpia

* MOUGLKEG omnoubeg, Snoubég ALOWKNTIKAG Eruotipng,
Mwtonowioel Digital Marketing, Miotonoinon otnv Ekmatdeutikn
Texvoloyia & MoAupéoa : Snuioupyia EKMALSEVTIKWY LOTOCEAISWV
He T Xprion tou Weebly (AZMNAITE), kKAnt

¢ Omnichannel orchestration & implementation, Digital analytics,
Marketing & Management, CXP tr

Mapia OwK.

eAnddottog tou Turpatog Opydvwong &
Atoiknong tou ONA

eEpyalopevn otnv Moykdoplo  IKOKLOTIKA
Etatpeia

NwAiva

e[avemiotiuLo

MNatpwv

SXoAn:  IXoAn

AvBpwriotikwy & Kowwvikwv Emotnuwy,
TuAuo: OeaTpKWY IMoudwyv
eAccount Manager otnv AIA Relate
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ErtutAéov, n «Opada» €xeL TNV CUVEXH UTIOOTAPLEN oTa {NTHUATA VATTTUENG TWV

PndLaKwy EVEPYELWV TNG OO TOUG ELONYNTEG TOU TIPOYPAUOTOC.

o Npodil dSuvntikwv edatwv: (oot eivar oL SuvnTikoi MEAATEG, OL AVAYKEG TOUG,
emBupieg Toug).

o «MéENouoeg vOdeg»: EAANVISeg, yuvaikeg mou Pplokovtal o ¢aon
oxebloopol & opydvwong TOUu yAuou Toug (moAwttkoU  f/kat
BpnokeUTIKOL).

o Oileg & yvwoTteg NG HEAoU oG vUdNC, Ttou tnv BonBouv otnv opydvwon
TOU YAUOU TNC.

O ZUYYEVIKA TIPOOWTMA Tou eumAékovtal otn Sladikacia opydvwong Tou
YAUOU €VOG €K TV dU0 peAoVUUPWV Kal avalntouv mAnpodopnaon oto
Stadiktuo.

o «Yrmoyndotl yaumpoi»: EAAnveg, avdpec mou BonBouv tnv oLVIpodo Toug
010 0XeSL00U0 & opyAvwaon Tou YAOU.

Ektipnon €§w — emuyelpnotakov neptBaAlovrtog
e Tdoslg

o Xpnon tou SLadiktuou yla tnv avalntnon & cuykévtpwaon mAnpodoplwy yla
TO OXedLAOUO KAl TNV 0pyAvVWaon YAUOU o€ popdn €lKOVWY, KELLEVOU, Bivteo
& TMoOAUpECWV.

o Avdptnon amno toug xprnoteg ota Social Media (Pinterest, Instagram, Facebook
Ka.) otolxelwv mou adopoulv Tn Slopydvwaon Tou SLkoU Toug YAUOoU I TV
mapoucia toug ot yapoug ¢dilwv & ouyyevwv (avaptnon E€KOVWV UE
XTeviopata, VUPLKA, TPWTOTUTIEG LOEEG K.aL.).

o Ewaywyn «&evodeptwvy» otolxeiwv otoug eAAnVikoUg yauoug mix. 16€gg yla
bachelorette party, Umopén & eviAkwv moapavuudwyv onws cupPaivel oto
€EWTEPLKO K.QL.

e AVTOYWVLOTEG
Offline

o MNeplodika yapou (eAAnVikog & €€vog tumog), Sdwpedv €vBeta yApou o€
epnuepideg, wedding planners’ xwpic mapoucia oto dadiktuo (e apolBn).
Napadbeiypuara: Meplodikd lFapocg, Mapog & Nudwo 2018 (Ekdoon otnv

KUmpo), Harper’s Bazaar Bridal k.a.
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o Aladopeg emxelpnoeLg, onwe avBonwAsia mou avalapBavouy EKTOC amod Tov
OTOALOMO Kal TNV SLopydvwon AAAWY AEMTOUEPELWY OXETIKA LE TOV YAUO (TT.X.
T(POOKANTNPLA, UTTOUTTOVLEPEG) KaL TTOPEXOUV MANPOodOPNCN OE CUYKEKPLUEVA

YEWYPAPLKA TUAUATA TNG AYOPAC.

Online
o EMnvika & E&evoylwooa wedding portals & wedding magazines:
ETUKEVTPWVOUV OE CUYKEKPLUEVEC TTANpodopleg (Y LoOvo yLa eTiAoy VUPLKOU
N Hovo yla oxedlaouo de€iwaoncg), Bacilouv tnv Spaoctnplomoinocr Toug ota
€ooba amo Sladnuicelg oto SladIKTUO  ETALPEWWV UE TIOPEUDEPES
evlladpEpov/xopnyliec /affiliation. Mapadeiyuara:

http://theveilmagazine.net/,

http://www.yes-i-do.gr/tag/myrto-kazi

http://www.lovedweddings.gr/, http://www.gamos.gr/

http://www.nifi.gr/ , https://aboutwedding.gr/category/bride/

http://www.pandrevomai.com/, http://myweddingstar.gr/category/online-periodiko-gamou/

https://www.whitewedding.gr/

o Wedding planners: €xouv Stadiktuakn mapouvcia OMQZ mapéxouv AAXLOTN
nmAnpododpnon online. Ta £€008A Toug PoEp)ovTaL Ao To KAsiowo pavtefou
ylaL TNV mapoxr CURBOUAEUTIKWY UTINPECLWV KAl apoLBn yia Tnv avaAnyn tou
oxeblaopol vyauwv. Mapadeiypuara: wedding planners pe peyaln
ovayvwolpotnTa Kat ¢prun, kupiwg otnv uPnAn taén eivat ot Livelove, La

Fete, IwishCo, Phaedra Liakou events.

o Emelpnoelc pe SpaoctnplotnNTeC OXETIKEG HME TOV  YAUO: TIAPEXOUV
nmAnpodopnon(oupPoudéc & odnyieg, mpotaoelg, ayopd pHEow Sladiktuou)
MONO yla ta Sikd Toug tpoiovTa, OMwWE oikol VUDLKWY, KOOUNUATOTIWAELQ,
{oxapomAaoteia, xwpot de€lwoewy, pwrtoypadol k.a. Anuioupyouv blogs &
€xouv Loxupn napoucia ota Social media, avaloya pe 1o pé€yebog Toug KaL TNV
Xwpa Spaotnplonoinong touc. Ta €008A Toug MPoEpxovTal Kuplwe amnod tnv

TwANGCN TWV POIOVTWY TouG HEow KAI TwV NAEKTPOVLKWY KATAOTNUATWY TOUG.


http://theveilmagazine.net/
http://www.yes-i-do.gr/tag/myrto-kazi
http://www.love4weddings.gr/
http://www.gamos.gr/
http://www.nifi.gr/
https://aboutwedding.gr/category/bride/
http://www.pandrevomai.com/
http://myweddingstar.gr/category/online-periodiko-gamou/
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*  NoAwtiko, Okovouikd, Kowvwviko & Texvoloyiko NepiBarAov (PEST Analysis)

nO}\lTLK(') Emppon Adyw TG VOULoToinong Tou cupdwvou cupBiwong (av kat £xel xaunAod
QVTIKTUTIO OTNV ayopa)
Miéoelg amo Ouasdeg opolou GUAOU TNG AVAYVWPLONG TWV YALUWY TOUG (OXL OKOUN 0TV
EANGSa)

OLKOVOIJ.I.Ké Mapatetapévn meplodog olkovouLkAG kpiong otnv EAAGda, avepyia
Melwon tou Katd kKepaAnv EL0OSAUATOG

Ko LV(JJVLKé Emloyn ouykatoiknong amd ta veapd (euydpla i olvadng moAtikol yd&uou Kol o€
Seltepn ¢don Pamrtion TOU TEKVOU TOUG Mol pe OPNOKEUTIKO yApo (YWwoTto wg
"yauopantion")
MeydAn emppor] ot anodAoel OXETIKA UE TIC AEMTOMEPELEC TOU YAUOU Ao Tonv
OLKOYEVELQ TOU {guyaplov, n omoia cuxva KaAUTITEL Kat ta £€0dal.

TEXVO)\OVI.K(’) MaveA\nvia kaAun oe Siktua véag yevidg (yprioypo ivtepvet oe 6An oxebov tnv EAAGSQ)

Extetapévn xprion twv Social Media amoé toug EAANVEG yLa TV GVTtAnon Kat avaptnon
TLEPLEXOUEVOU

e ItolXeia yLa TnV Xprion tou Ivtepvet

Méow Ttou epyaleiou Consumer Barometer tng Google cuMéEEaue MAnpodopieg

yla TOV TPOTIO PE Tov omoio ol EAAnvidec kat ot EAANVEG xpnolpomolouy to Internet. Me

v edappoyi twv o¢idtpwv Ttou Consumer Barometer otov Graph Builder

ETUKEVTPWOOLE TO evlladépov poag otnv Avalntnon MAnpopopnonc (Research Behavior)

yla Fuvaikeg n/kat avépeg, nAtkiag 25-34 & 35-44 etwv, HETPLOU & LPNAOU ELCOSAUATOG

TIoU KatolkoUv otnv EAAGda & Kumpo. Emiong, peAetricape kal ta otolxeia amod ta

Trended Data (pe ¢piktpa: Greece, Female, 25-34 & 35-44 & Male —same age). Karmoleg

TiAnpodopieg mMapaBETOUE ETUAEKTIKA OTLG TTOPAKATW ELKOVEG:



https://www.consumerbarometer.com/en/

IeAibda |9

2] 'Epeuva/ avalitnon nMPaKILKWY oTo eEWTEPLKO Kot otnv EAAGSa

Me tnv Xpnon HLoG oslpag epyadeiwv kat online platforms (otnv free €kdoon
Touc) eéetaoaue, ouykpivaue Kal avaAvoous smtuxnuéva wedding sites & portals tou
efwteplkol WOTE VO UTTOPECOUUE VO TIPOCOPUOCOUUE TIC HeBoSOAoyileg Kal TIg
Sladkaoieg mou akoAouBoUv oTIG cUVONKEG TNG EAANVLKN G TIPAYLLOTIKOTNTAC.

Similar Sites (mapopolou TUMOU LOTOOEAISEQ)

= Metnv xprion tou [epyaAeiou] Competitive Analysis Tool tn¢ alexa tng¢ Amazon

& ouykekpluéva tng evépyetag Find Similar sites , cuykevipwoape mAnpodopieg yla tnv

umnapén sites mou avtaywvilovtal otn d1aBeon mepLlEXOUEVOU O0TO XWPoU tou wedding
(Votepa amo apketec Sokiuég, eéetalovrac mpooektika to Overlap Score & Alexa

Rank)(Mapadétouue uovo 3)

I © rivs s Come. V(i v - wessing e, Il e st hesang s x T s e e v < oSS

<« C | & Acwodic | https:y//www.alexa.com/find-similar-sites QU P

2 Epopuoyic [BB] Statistics - Institute ¢ (§) SAGE - Studentand WM Home- Market Mot Hootsuite Academy W] Customer experienc. W, Ehrenberg-Bass Inst &  ICT STATISTICS Horr »

Features ¥ Resources ~ Pricing Login SIGN UP

Find Similar Sites: brides com
qsimilar Websites
Site Overlap Score Alexa Rank Add
brides.com = m]
marthastewartweddings.com 1 22450 a
bridalguide.com e 50256 Q
weddingwire.com E aas2 a
apracticalwedding.com 21 533 a
theknat.com . =2 2562 a
Brid

e riaes.com 2 19,471 a

20 13,008 a

7 To.se7 a

FOSIIATSHES:  wiogarncac

L Bl simitar Vichsites Similar Websites

= ik e

in |8 D ”
» °

aln n o &

Theknot.
ekno com Theweddingplanner.com



https://www.alexa.com/
https://www.alexa.com/find-similar-sites
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* Websites Analysis (avaAuon & oUykplon LotooeAidwv)

Me tnv xprion tng mAatdoppag Similar Web kol cuykekpipéva pe to €pyaleio
Websites Analysis, mpoxwprjcape oe avaluon & cuykplon apketwv wedding sites &
portals (5 wedding sites o€ kade npoonadeia AOyw ToU MEPLOPLOUOU TwV 5 FEdEwWV mou
U€teL n free Pro ékboon tou SimilarWeb oe kade avaAuon). ETUAEKTIKA TTAPABETOUE :

Websites for analysis: brides.com , bridalguide.com , weddingplanner.com ,

twomann.com, theknot.com, lavoudplog —Mdaptiog 2018.

1. Website Audience

@ Total Visits ¢ Traffic Share ¢

Jan 2018 - Mar 2018, & Warcwide Jan 2016 - Mar 2018, & Woridwide

Domain W 4 Demaln

B brides.com - 5735M B bridescom 55808 O 11
[ theknotcom S— 36.06M I theknoteom S8E3% (O 117
- weddingplannercouk 98,183 * weddingplanner.co.. 51.26% O 3 74
™. twomann.com 53,460 M. twomann.com AO81% I 3 0.19%
Bi bridalguide.com LEITM Bi bridelguidecom  4827% 173

2. Engagement

Engagement ¢

Jan 2018 - Mar 2018, & Worldwide

Domain O sonthly vists L Unigue Visiors [ visits / Unique Visitors (& Avg. VisitDuration ' PagesiVist 4> Bounce Rate
b bridescom 1911M 1143M 167 000013 1# T911%

[ theknotcom T 1:0iM ¥ 7.002M in Ood312 L] 5235%

* weddingplannercouk Eriy ] 12368 ¥ 255 ¥ 000720 1] T 4354%

M twomann.com 17820 6,848 160 00:02:24 21 4594%

B bridslguide.com 545,668 288,562 18 000247 ¥ 102 5189%

3. Visits over time

Visits over time  Last3 Manths | All Traffic

*57M  ®361M "98.2K ®53.5K 1.6M

brides com theknotcom weddinaolanner.couk WO Mann.com bridalouide.com

SO0

N0 —
o

1005

S0

s ¥]

SO

= .y


https://www.similarweb.com/
https://www.brides.com/
https://www.bridalguide.com/
https://weddingplanner.co.uk/
https://twomann.com/
https://www.theknot.com/

4. Geography

Top 5 Countries

Jan2018 - Mar 2018, (2 Deskiop Only

]3. brides.com

te theknot.com

- weddingplanner_co.uk
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l"‘a twomann.com B bridalguide.ca

m Traffic Share Group Traffic Share Split
y pEE. o e |
8% |
E
201% s T —
1365
5. Marketing Mix
Channels Overview -
Jan 2008 - Mar 2018, & Worldwide &= Desktop Only
ll' brides.com r'theltnut.mm :'.we:ldingplanner.cu.ult 'f-‘.twnmannmm B bridalguides
JII — — -__I .II — ———
Direct Email Referrals Social Organic Search Paid Search Display Ads
6. Referrals
Top Referring Websites ©
Jan 2018 - Mar 2018, © Waordwide &= Desktop Only
By brides.com :.lhEltnclt.cDm iy weddingplanner.co.uk I fwemann.com B bridalguide.com

Domain Category

£ theknotpro.com Unknown
B yahoo.com Mews and Media
& paperlesspost.com shopping > Gifts
B registry.thebump.com Uk oy

2 rsearch.aclcom Unknown

7 & 8. Search and Social

Top Search Terms» Organic
I 2018 Mar 2018 & Woriduide 2 Desiop Oy

]J'bridesmm ;'lheknul.com “‘weddingplannel.m.ul \’v"twnmannmm fi brcelpuide.on

Seatch Term Trafe Shate Group Share it Volune
thelnot 3 @ T
thelnat i TN
deeideas g | L Ea
wedding invtation werding s | [ un ALK
weddngions 161 (i

Traffic Share

3518% N
g5 @
so1x W

354% M

283% M

Social Traffic
Jan 018 - Mar 2018, & Woddwide & Desttop Only

ddinnplanner.co.uk

)]
y brides.com

(PpPinterest [ Facebock

Ill I IIII _1

o Tuitts

Group Traffic Share Split

S I 5 8
Lo = = =

Ty womznom B bridalguide com

(G Reddit

2

Q quon



o Google Trends analysis
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Me tnv xprion tou Google Trends e€epeuvroape pla oelpd anod Bpata & TAOELG

N ouvbuaopo autwv yla TNV EAAGSA. ETUAEKTIKA, TOPOUGCLA{OUME OPLOMEVA, OTLG

TIAPAKATW ELKOVEG:

€& — C | & Aopadir, | hips//mendsgoogle.com/tren

® vupika

valiTmens

Ehaba 2004 -mapv v Ohec o1 kaTyopieg v

¥ Eqomopic [l Seistc-hstiute § SAG-Sadetand WM Home-MarctMot | HoosutcAdemy [l Gusomoemeio: § Bvebeglesks & 10T STATSTIC Hor »

+ Ziykpion

Avafiimon otov lota ¥

Evblapépov pe Tv ndpodo Tou ypdvow

Inpeivan

DYETIKG BigaTa

1 Nanodrol-Béya

Nudwka, ENNada, 2004-tapov

Inpeiaon

&« C | & Aocgakic | hitpsy/trends.google.com/trends/explore1q svupua¥20nanoutoaBidate = allBigeo =G

Epoppoyés [l Statistcs - insttute (@) SAGE - Student and - W

GoogleTrends  Egepi

@ VUPIKA TTanouTow

P0G avalnTno

EnhgBa T napon ~ Okeg ol atnyopiee ¥

M S——1 qassins 4§ ICT STATISTICS Hor

+ I0ykpion

AvalfTnon oto loté ¥

EvBlagEpay e TV NdpoBo Tou ypivou

Inpekeon

fepduees v ¥ O <

Detikd eputiuota

1 mamowtou voglka

repiipees v 3 O <

2 Tyog-Géya 2 manovtow
3 Proneias- Eraipeia 3 vugika popeyata
4 Nugikd pdpepa - BEga 4 gopepara
§ Tdyoc-Béua 5 wupia Seoomhovikn
. o EMdbe, 2004 -mapdv
Evbuapsaor s mikn R ST
1 Ndwoskn —
L]
* & 3 Enqud —
L s 4 —
b ] .
5 Adowa —
00 zosoin R Epptnon 1San b >
»gopnouTa
EvbiapEpon ovi noky My v % ¢
1 KoAgéa [
2 Ao —
» 3 Beqaakoixy —

Inuekoon

Nudwka manovtola, EAAGda, 2004-rtapdv

MoALTikOG yapog

MoAwtikog yapog, EANGda, 2004-rtapov

Evblapepov avaaiAan

Nnoan - = * <> <

1

[0 zupnepirngn neploxov xapniod 6ykow avaZATnong

IXETIKA epwTInpata

TOALTIKOG YAHOO

Yapoc

TOALTIKOG YaHOG

SlkalchoynTika

AveEpYXOUsveEg v

SKALOAOYNTLKA YLa TIONLTIKO Yapo

Ep@avion 1-5 ano 23 epwtnipata >

*

<>


https://trends.google.com/trends/
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3] Katdption avaAvong SWOT

Auvvata Znueia \

e MloAU KOAn yvwon Tou
OVTIKELUEVOU & INTNUATWY
Tou adopoLV TNV 0pyAvVwon
yapou amno tnv nAsloPnodia
TNG OUASAG (4/6 ot avatoyia atépwy)

e ApLOTN YVWON TNG
afloAoynong kat Staxeiplong
mAnpododpnong amnod to
ouvoAo tn¢ Opadag

Eukaupieg

e Yrtapén kevol otnv ayopd

e OL pnuiopévol wedding
planners xpewvouv akpLBa Tig
UTINPEOCIEC TOUG Kat oTa sites
TouG epdavifouv oAU Alyeg
LOEEC OXETIKA LE TNV SOUAELA
TOUC.

e E€alewn yewypadLkwv oplwv
E TNV XPron Tou Ivtepvet

Aduvata Znueia

* H éN\ewn eumnelpioc &
TeEXVoyvwaolag Twy
TIEPLOCOTEPWV HEAWV TNG

Ouadag otov xwpo tou digital
(4/6 og avaloyio atOpWV)

e Mwkpn e€okelwon HeAwv TG
Opadag otig VEEG TexVoAoyieg

(4/6 o avaloyia atopwv)

AnelAEcC

e MeyaAUTepn eunelpla
avtaywviotwyv (wedding
planners & wedding sites mou
glval xpovia oto xwpo)

¢ Yrapén meplodikwyv aAAd Kail
SwpPeAV EVOETWV OXETLKA PE
TOV YAMO OTLG Ebnuepibeg

e Yrapén peyaiwvy sites,
QVTLOTOLYOU TIEPLEXOUEVOU
OTO £EWTEPLKO




4] KoOopLOMOG AVTLKELUEVIKWV OTOXWV

ZKOMOG
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H &pdon tou site otnpiletal e€ohokAnpou otn dnuioupyia kat dtabeon Eykupou,

oUVENOUC & aélOmIOTOU TIEPLEXOUEVOU TIOU ELVOLL OXETLKO UE TIG avalnTrOELG KOL OVAYKEC

TWV XpNOoTwV Tou site.

AnootoAn

1 uépa = 1 xpovog npostopaciog

H puépa tou yapou eival autr) omou Kabe pia and euag avapével va

glval n mo opopdn KoL n 1o EVTUXLOMEVN 0€ OAN TC {wh.

Eueic eluaote ebw va oe BonBrioouue va t {Hoeic onwc akptBwe tnv

vec!

MNapaBEétoupe ouvomtika toug 5 Ztoxoug pag (Objectives, Goals, KPIs) yia 1o “The

Wedding day” (yla toug mepimou 2 purveg Aettoupyiag ToU) (o otsyol sivar «avamruéne» katd tov
1° pAva kat «avénong» (increase) yla Toug EMOUEVOUC).

OBJECTIVE 1: ANANTY22OYME AWARENESS - “REACH”
OBJECTIVE 2: ANANTYZOYME INTEREST - AVERAGE PAGE VIEW/PAGE VIEW/

UNIQUE PAGE VIEW

OBJECTIVE 3: ANAMNTY2ZOYME ACTION -TON APIOMO OF SOCIAL SHARE ACTIONS

OBJECTIVE 4: ENGAGEMENT -EMMNAEKOYME TOYZ NEAATEZ MAZ QXTE TO 2% NA
«RECOMMEND US TO THEIR FRIENDS»

OBJECTIVE 5: ENGAGEMENT -ANANTYZ2OYME THN EMNAOKH TOY NEAATH MEZQ

EMAIL RESPONSE

Objectives Substantiation- Strategies to KPIs
Tekunpiwon achieve goals
e OBIJECTIVE 1: e NaundpéeL+60% | e SEO Increase
AWARENESS - va avamtuén e Social media volume/% of
avantuéoupe péow | e Me mOLOTIKO integration o Natural
“Reach” tng¢ TIEPLEXOUEVO e Advertising on search
LotooeAidag pag (quality content) AdWords, Visits(avéduro
UTTOPOUE VO Facebook Tov 1° prva) —
au€nooupe To monthly
Social media increments
sharing e Brand
mentions via
social media
e OBIJECTIVE 2: e Baowobuevo oe e [1pOCEKTIKO e Average
INTEREST-AVERAGE ouvexn é\eyxo copywriting / time/per
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PAGE VIEW -va uEéow analytics dwtoypadikod page: <30
avantuéou e TO KaBe content UALKO SeuT.
page view, average section Unique page
page view & va view: 22000
umoAoyiooupe Page View
owotd to Unique
page view
OBJECTIVE 3: ACT- E€oAokAnpou Anuoupyia Number
SOCIAL SHARE Baolopévo oto Meplexopévou and % of
ACTIONS - va TIOLOTLKO & (ouvemoug — Social share
avamntuEoU E TOV OXETIKO OXETIKOU — actions
aplBuod Twy social TIEPLEXOUEVO TIOLOTLKOU)
share actions (quality & Branded
relevance of content
content) campaigns -

oXeOLOOUOG OE

unviaia Baon

Regular

weekly

napouaoia
OBJECTIVE 4. Recommendations Anuoupyia & Increase in
ENGAGEMENT - Baowlopeveg oto UTIOOTNPLEN social sharing
RECOMMENDATION- MGM Programme evog MGM / brand
Na epumAé€oupe Toug (Member Get Programme mentions
KTIEAATEG» LOAG WOTE member (+2 pnveg)
T0 2% QUTWV VAL KOG marketing) and
npoteivouv organic sharing
(Recommend) o€ pEow social media
yvwotoug & ¢iloug and forwarding
TOUG
OBJECTIVE 5. Baollopevo oto Marketing 2% (of customers)
ENGAGEMENT: povtélo email automation customer
customer email response — Qopua for customer email
usage Enwowwviag amno emails response

TOUG KTIEAATEGY
M.
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5] KaBoplopog ayopdg otoxou

Kowoé- otoyog A: Tuvaikeg and tnv EAAGSa, nAkiag 25-40 etwv , epyalOUEVEG, UE

KOAO LopPwTIKO emimedo, Tou avrkouv otn peoaia i uPnAn TAEN, EEOLKELWUEVEG UE TNV
texvoloyla & ta social media kat emBupoUV va SLopyavVWCOUV TOV YAUO TOUG LOVEG UE
KAOe Aemtopépela Baoel Tou PoUTToAoyLopoU aAAA KAl TOU TIEPLOPLOUEVOU XPOVOU TIOU

SlaBétouv.

Kowo —o1tdyoc B: TINuvaikeg amd v EALGSa, nikiag 25 -40 etov, ¢ilec M

OLYYEVEIG ATOU®V TTOV TPOKELTAL VO TOVIPELTOVY KOl EUTAEKOVTOL GTNV OPYAVAOGT] TOL

yauou npoodpEpovrtag Bonbela.

Kowd —otoyog I: Avdpeg amnod tnv EAAada, nAkiag 25-40 etwv, epyalOUEVOL, UE

KOAO HOpPWTIKO eminmedo, efolkelwpévol pe tnv Texvoloyia & ta social media, mou
OKOTLEVOUV VA TTIOVTPEUTOUV 08 3UAVEG -1 ¥ XpOvo Kot TpooTtaBouV VoL GUYKEVTPWOOUV

TIPAKTIKEG & XPNOLUEC TTANpodopieC yia TN Slopydvwaon Tou yAUOU TOUG.

6] Zuykévipwon dedopévwv/ nAnpodopLlwv — nnyEG AVTAnong

Baoel otolxelwv amo EAANVIKNA ZTatlotikn Yiinpeoia, to 2016 Sie€nxbnoav 49.632
yapol (ek Twv omoilwv ot 47.396 Atav o€ nAtkieg 20-49, avOpeg Kal yuvaikeg kat ot 31.148

o€ nAWkieg 25-34 (AvOpEG KAl YUVALKEG).
7] NpocdLOPLONOC TEXVOAOYLKIG KOl OPYOLVWOLAKIG UTTOSOLAG

Ixedlaopog & uvlomoinon tng dnuoctomoinong Ttou site & SladnULOTIKWY
EVEPYEWWV in-house He TNV Xprnon VEwvV & UTaPXOUCWV TEXVOAOYLWY, OTO ULKPOTEPO
Suvato kOoTog.

o Xpnon tn¢ mhatdopuag weebly.com , free account —basic use (€ 0) yia tnv
Sdnuoupyia kat dnupootonoinon tou site.

o Xpnon twv epyalieiwv tng Google (Gmail, Drive, Analytics, Adwords)

o Xpnon tng mAatdoppoag tou Facebook & Instagram ywa tnv Snuoupyia
Aoyaplacpou tou site & Fb campaign

o Xpnon tou maketou Microsoft Office yia tnv emefepyacia neplexougvou


https://www.weebly.com/
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o Xpnon tn¢ mAatdopuag xtensio.com —free account, ywa ™ Snuoupyla
personas

o Xpnon twv gpyaleiwv ¢ alexa.com , similarweb.com , moz.com keyword

explorer yla tnv cuykévipwon & avaluon dedopévwy kat keywords —free account.

8] MeVIKO SLAyPOLHLOL OTPATNYLKIG LAPKETLVYK

Eloepyopoote 0 VEQ yla EUAC Ayopa HE Eva VEO TIPOLOV/UTtnpecia e TN OTPATNYLKNA
Stapopormnoinong. Itoxog pag n dnuwouvpyia & mpoodopd €ykupou Kal afLOTILOTOU
TIEPLEXOUEVOU OXETIKA LE TNV TIPOETOLUOCIA TOU YAUOU TIoU SEV UTIAPXEL Ao ToV
aVTOYWVLOUO. H tpootiBépevn ala pag Evavil Twv mMeAATwyY Pog eivat n BonBela mou
TOUC TOPEXOUUE va Bpouv oca avalntouv oto SLadIKTUO OpyavwWVoVTaG Kol
SleukoAUvovtag tnv €peuva tou ota BEpata oxedlaouou yauou. Ta €00dd pag Ba

nipoépyovtal ano Stadnuion, affiliate marketing & referral fees.

9] Zxe6LACMOG TTPOYPAUMATOS SpaonG/TAKTIKAG piypatog e-marketing

‘Ovopa tou wedding portal: “The wedding Day “

HAektpoviki 81ebBuvon: thewedding-day.weebly.com (UtaKOUEL GTOUG KOWVOVEG
tou right domain name —not domain registration)

Email Emukowvwviag: theweddingday.team@gmail.com

Y %0 The Wedding Day - The = x \

&« C | & Acgaric | httpsy//thewedding-day.weebly.com =

I Egappoyéc [N Stetistics - Institute . (@ SAGE - Studentand M Home - Market Mot §§  Hootsuite Academy W} Customer experienc W Ehrenberg-Bass Inst &  ICT STATISTICS Hor

“The Wedding Day

APXIKH



https://xtensio.com/
https://www.alexa.com/
https://www.similarweb.com/
https://moz.com/explorer
https://moz.com/explorer
https://thewedding-day.weebly.com/
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Ma vo. WIOPECOULE VOL TIPOCAPUOCOUUE TO HiyHa LAPKETLVYK OTNV OYOPA-0TOXO,

KAvoupe xprion Twv Personas & oxedldocape to Customer Journey (CX) kaBepiag amo

OUTEG.

ApXIKQA, HEOQ QIO TNV TUNHOTOTONGCN TNG AyopAds —OTOXOU HAC, TIPOKUTITOUV 5

Boowkot tumol Personas

ONOMA NEPITPA®OH Online Content mou B£AeL | AeltoupykdTNTA IOV
Tuunepidpopa amno tnv QVOLLEVEL OO TO Site
LoTooEAIS O pag
EAévn MéNouoa vOidn — Waxvel oto I6€€¢ yLa vudika, Downloading (images, lists,
Mdang 2019 Sladiktuo yla Ewkoveg yla bavika | whitepapers)
mAnpodopnon Xteviopata &
JUYKEVTPWVEL voyla Email response
ELKOVEC yLO
wedding Yrapén Hyperlinks
dashboards wote
va KataAnéeL otnv
bavikn
XpLotiva MéNouaoa vodn — Avalnta €LKOVEG Ewkoveg, opoiwg
Alyouotog 2019 yla vudika & CUUBOUAEG
TPWTOTUTIEC LEEEC
yapou
Mapia KoMntr tng viodng | SuMAéyel Ewkoveg, kelpeva, opoiwg
—yauog 1o TIPWTOTUTIEG OUUBOUAEG
kaAokaipt tou 2019. | ewkoveg yla dwpa
BonBa tnv vudn Yapou Kot
otn dlakoounon Slakoounon
TOU Yapou
Mnwra Abepdn tou JUYKEVTPWVEL ELKOVEG, TPOTAOELS | opoiwg
YOUITpoU —y&pog mAnpodoplieg yla
tov AskéuPpn tou Swpa yla
2018 KaAeopEVOUG &
Aouméc
mAnpodopleg mou
™G {AToe o
abepddg tng
Mwpyog MéENwv Maumpdéc— | MAnpodopieg yia Extevic Downloading,
yauoc tov No£puBplo | Sikatoloyntikd mAnpodopnon os Yriapén hyperlinks
tou 2019 yapou, odnyouc pHopdr KELUEVOU. Email response
€MAOYNG
HOVOTETPOU,
OAVIKWV XWpwV
6e€ilwong
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(Mapouclalouvpe povo TNV MPWTN MEPMTWON, Xwplc to CX)

1. EAévn: MéN\ouoa NUdn — EEokelwpEVn e TG VEEG Texvoloyisg & ta Social Media
Made With %w The new way fo create, manage and share visual documents and presentafions.

EA¢évn Xpriotou Yersio

Hou v peiver o

Hhukla: 32 Extov

Endyyehpa: Enayyedpatiag otov
Xpo TNG Yyeing

Mepioyd: Mapobay, At
Xaaktpac: Mélhouoa Nogn

MpoCWIMKOTATA

Ewyavis AucidBagn
|

Mz xiaduap AuBenued

Avvapu Iz B5hnon

Apxwn Entioken

2TOXOI

® Mo ouyxevTpuoE TAnpopaopias & 18&eg yopw amd Svay
“povaBikd yauo”

* Na zivaloyapog tng ma Eeywpot sumepla yia v idn &
Toug kahEopEvoUS TG

* Lev dyeiypdve otn Sdbecn g -Sinite Suws apkeTa
¥PAKaTa wa Ta 25080 Tou agopot TOV YAHO TPOowWTTkG
(204 & o uEN v obToys )

EM@OYANA=EIZ

* M 1g Taceis & Ta trends Tww yauun

* Tia v afiomoTia Tne rnpogopias wia Soa BAéne. ato
SlaBikTuo koL cpopoly 1B2eg & oupBoulas yia yapous

* Mpofhfuata we T undpyouces Aicalg TG ayopas

BIO

H Er&un sToiHATaToL va mawTpeUTel ie Tov cvTpapd g Tov
Man tou 2013, GoTepa amd nolueTr) cuykoToiknon.
MewpioTnray ot OSovmaTpkr] Seooahawvikng Omou
orolEatay kol o Buo ki xToTe sl uati ong orouas & ot
Soukeid. MpoSpyoVTal O BUKATACTOTES OIKOYEVELES KOl Ol
iBio1 sival smTuynuAvoL amayyehuaTiss oTov ybeo TG Yysias.
Zouy o= IBIG«TNTo BIaPSMOpN TOU SUVTHEEOn TG

H Er&vn o o oOvTpopos Trg MWAXKMON AYTHN THM ETIFMH
V2 Ta koMITERA -MICTIKG- O 8,71 GPOPA TN SIopyELWcT Tou
VAUOU TOUG.

Kivntpa

rénes

I%|

Saopacuds

Abvapn

Kowwrakd

Brands & Influencers

e

g

@

Preferred Channels

Tradifional Ads

Online & Social Media

Referral

Guerills Effors & PR

Kataxwplon ota Social Media & yvwotonoinon HECW TWV TPOCWTIKWV

Aoyaplacpwv Social Media & email lists Twv peAwv tg Opasdag, amo 6mou ot xproteg Ba

NV eMoKePTOUV yLa Tpwtn dopa.

Enopeveg EMoKEPELG

v' Juvexf updates péow Social Media tou Meplexopévou tou Site (armd

Sladopetikd content section kaBe popad)

v' Anuwoupyia unepouvSéopwy evidc twv dpBpwv Tou odnyolv oe GAAa

apBpa tou site (yla tnv eumAokn Tou xpriotn)(opt-in)

v' Online Awaywviopoi & 8wpa OXETIKOL ME TO TEPLEXOMEVO & Ta

XOPOKTNPLOTLIKA TwV XPNOoTwV.(Aev Ba yivel katd Tov 1° purva Asttoupyiag)

v" Avvatétnta download xpriowwv 08nywy, lists & whitepaper (8ev eivatl

SlaB€opo tov 1° purva Asttoupylog Tou site)
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10] Kataption npoimoAoylopoul Kat xpovodiaypappatog uAomnoinong
BA. Mivaka «Mpoypappa Apaong & YAomoinong Aladikaolwvy oto PEpog 4]
KaBoplopog AVTIKELEVIKWY 0TOXWV (o€, 16-17)

11] Kataypadn npoypappatog kot pebodoloyiag agloAoynong
/HETPNONG TWV ATTOTEAECUATWV

‘EAEYX0G QAMOTEAECLATIKOTNTOG

Acquisition Behavior Conversions
Source / Medium Pages / N Goal Goal
New Users Bounce " Avg. Session N "
Users Sessions = Session N Conversion Completions Goal Value
ate Duration
Rate
638 626 818 0.12% 5.75 | 00:02:00 0.00% 0 $0.00
% of Teal: % of Total: % of Total: Avg for Avg for Avg for View: Avg for % of Teal: % of Total:
100.00% (638) 100.16% (625) 100.00% (818) View: View: 00:02:00 View: 0.00% 0.00% (0) 0.00% (S0.00)
0.12% 5.75 (0.00%) (0.00%)
(0.00%) (0.00%)
1. m.facebook.com / referral 454 (69.95%) 447 (71.41%) 506 (61.86%) 0.00% 5.14 00:01:13 0.00% 0 (0.00%) @ S0.00 (0.00%)
2. (direct) / (none) 93 (14.33%) 84 (13.42%) 147 (17.97%) 0.00% 7.60 00:04:01 0.00% 0 (0.00%) | $0.00 (0.00%)
3. |facebook.com / referral 31 (4.78%) 29 [(463%) 39 (477%) 0.00% 5.08 00:02:15 0.00% 0 (0.00%) | $0.00 (0.00%)
4. google / erganic 28 (4.31%) 28 (4.47%) 33 (4.03%) 0.00% 3.76 00:00:31 0.00% 0 (0.00%) $0.00 (0.00%)
5. Im.facebook.com / referral 20 (3.08%) 18 (2.88%) 38  (4.65%) 0.00% 7.58 00:03:09 0.00% 0 (o.00%) | $0.00 (0.00%)
6. facebook.com / referral 15 (2.31%) 13 (2.08%) 42 (5.13%) 0.00% 6.95 00:04:13 0.00% 0 (0.00%) $0.00 (0.00%)
7. linstagram.com / referral 4 (0.62%) 4 (0.64%) 4 (0.49%) 0.00% 8.00 00:02:24 0.00% 0 (0.00%) @ $0.00 (0.00%)
8. 10.97.0.34:15871 / referral 1 (0.15%) 1 (0.16%) 2 (0.24%) 0.00% 7.00 00:01:39 000% O (000%) $0.00 (000%)
9. :;;:qr;rlslads,g doubleclick.net / 1 (0.15%) 1 (0.16%) 1 (0.12%) 0.00% 2.00 00:00:01 0.00% 0 (0.00%) $0.00 (0.00%)
10.  gr.pinterest.com / referral 1 (0.15%) 0 (0.00%) 5 (0.61%) 20.00% 4.20 00:00:57 0.00% 0 (o.00%) | $0.00 (0.00%)

Show rows: | 10 v 60102,17 1-100f 1 < >
Métpnon enMoKEPEWV

PINTEREST

TieWeddng Doy - The wedding day

by opa girls

www.thewedding-day.weebly.com

Emiokominon Mivaxeg Pin AxéAoubot AxolouBei AoxipEg



ATOMO TTOU TTPOCEYYIlETE

& Anpoypa@ikd oToIXEia ¥ Evaiapépovra

‘OAa Ta KOIVA AT  15/5/2018 — 28/5/2018 v - 6001 BAETTOUV

Mnviaiog pécog 6pog

EMOKETTWV 2.400
1.600
Mnviaioc p£oog 6pog 800
KIVI|TOTOIOEWV
——————————————_
May 15 17

Iranonka

@

MIVaKeS PE EPPAVITEIS KOPUPQIWY PIN TOU TTEPACHEVOU PRV

l;,;.} Nu@IKd by The weddi

(e

L. Nue@iki aveoséoun by The weddl

Nu@IKd TTatrouToia by The wedd

588 NU@IKé xTéviopa by The weddl
"..“'-“ Luxury FapfiAia Alakéopunan by The weddi

, f,., rapfiAia Toupra by The weddi

a= vintage Siaxéounon by The weddi

ﬂ{" NU@IKG - Taoeig by The weddi

ﬁ.;: AlakOopUNON HE popavTIky B1G8eon by The wedd|

g":"“j rustic yapAia Siakéounon by The weddi
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ﬂpoq;ix Pinterest

@ EPQavVicEeig

Ep@avioceig amd  15/5/2018 — 28/5/2018 v . T

Kadnuepivog HE0oC 6pocC
su@avicswy (impression)

282

Kaénuepivog pEoog 6pog

EMOKEMTWY 300
158
May 15
Ep@dvion mepoooripwy
Epgavioeic KAIK ATroenkeupéva ApPIBLGC
1.796 a3 2
1.499 1 12
as7 o o
184 o o
163 o [¢)
143 o (8]
142 o o
116 o [s]
109 o 0

Kataypadn npodil mehatwy, cuunepidopdg, Ipomou avalitnong Kot TAornynong
MeAAOVTIKEG SLopOWTLKEG EVEPYELEG: aAAayT) YAWooag o€ EAANVIKA

Anpoupyia otooeAidag oto Facebook pe anwtepo otdxo : Awareness

Facebook - - Desktop Print screen

29



ik Liked v | X\ Following v 4 Share

The “Wedding Day | posts

The Wedding Day
May 22 at 12:10pm - €

OveIpIKEG OTIYHEG OTT6 TNV QETIVA ZavTopivn!
. EIkOveg & 158G EVOWPATWUEVEG OTO QUOIKG TOTTIO, QUTS Ba Trel
The Wedd'ng Day TeAel0TNTA! hitps://thewedding-day.weebly.com/

@theweddingdaybyopagirl
s

Home
Posts
Photos
Community
Videos
About

Groups

Facebook - - Mobile screenshots
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like this.

Grow your audience on Facebook and reach more
people who are interested in your business.

see Invite Friends

Community See All

o 131 people like this
3\ 131 people follow this

i

About See All

@ Typically replies within a few hours
Send Message

@:- thewedding-day.weebly.com

[ Website

Suggest Edits

Pages Liked by This Page >

ITATIOTIKA oTolxela meplodou 1 Malou - 28 Maiou 2018

| = .4 53%m19:44

€« Q Avaintnon

© ENEZEPTAZIA

The Wedding Day

® @theweddingdaybyopagirls

¢ MAGETE MEPIZXOTEPA

%] = Z

Anpooievon  Owtoypagia Mpow6non  Enegepyaoi..

lotoTonog

APXIKH ZEAIAA  AHMOZIEYZEIX ~ ®QTOrPA®IEX

Mpookahéate piloug va kavouv like otn
Zelida

7 B 7.l 54%&19:39

€ Statiotika Zehidag

Kolvo

131

TuvoAikd "Mou apéoet!” otn ZeAida
« 134 tehevuTaieg 28 npépeg

EPPETHDER>

H ZeAiba oag apéoet otoug George Vasileiadis,
Antonis Vatistas kat 129 ako6pn dtopa

AvakaAoyTte

7,1 XA, 453

Atopamou TpooeAkD..  Emuokéwelg otn Zehiba
& 7,1y TeheuTaisg 28 nu... & 453 TedevTaieg 28 nuépeg

YupuBOUAEG

AnHLoUpYROTE TIO Mpoi



Gd

.1 54%m 19:40

€ ITAaTIoTIKA oTolXela Snuootela...

1 Maiov - 28 Mdiou - Last 28 Days

7.1 Xl}\ 1,2 Xl)‘
Amxnon
Snuootevoewv Engagements
Anpootevoelg

574

Link Clicks

24 5npooteloELg TIG TEAELTAIES 28 NUEPEG.

- OVEIPIKEG OTLYUEG
anoé v QeTvA I...
22 Mdiou

Eob oo
TpoTLAg; Classic...
20 Mdiou

;} 1 https://thewedding

-day.weebly.com/
|| 19 Maiov

Molog ayanast
auTa Ta VUQLKA ...
18 Maiov

Atixnon 73

ANMnAemudpaceg 11

Anrxnon 146

ANnAemudpacelg 25

Amixnon 67

AMnAemuidpacelg 6

Anxnon 101

AMnAemudpacelg 15

54% = 19:40

€ JTatloTka otolxeia dnuootev

2 mpowOnuéva posts pe pEYAAN,

Time to celebrate!
Epmvevon kat €.
13 Mdiou

Nug@ikr avBodéoun
HE aypltoAoVAOUS...
13 Maiou

Lihi Hod: pua
Kopupaia oxedid...
13 Mdiou

wpea yua aptu!
wpa ya to bache...
11 Maiou

yla vopika
ByaApéva amno na...
10 Mdiou

How to look BEST
on your Wedding ...
10 Maiou

Nu@ko.. AvTto
TIov KABe vuvaika...

oAAnAeTudpaoeLg
Huepounvieg: 10 kat 13 Maiou & Xtoxeuon: Nuvaikeg nAkiag 25 — 45 etwv amno

EANGSa

Amixnon 2,3 XA
AMNAeTuSpaoeg172
Atuixnon 83

AANAeTudpdoelg 8

Amrxnon 80

AMNAeudpacelg 3

Amuixnon 105

ANAnNAeTubpacelg 4

Aruixnon 15

ANNAeTudpdcelg 15

Amxnon 5,1 XA

AMnNAeTUSpaocelg616

Attxnon 182

avaloylkd ME TO site,
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Ralph & Russo.

Ot PrIHES POLVTW...

18 Maiov

Toviote pe T0
XTEVIOHA TN QUOL...
17 Mdiou

ano XapTeg pEXPL
BwOAa ...
16 Maiou

yla 60eg TEAKa
Bpnkape tov (18a...
15 Maiou

Ma dnelpeg 16¢e¢&
€LKOVEG TO "THE ...
15 Maiou

To onpavTikoTePO
OUOTATLIKO yld TN...
15 Maiou

Epmnvevon ano
KOAEELOV OIKWV ...

Evag rustic yapog

otnv e€oxn! Mas...

8 Malou

OL 8 Tdoelg yla Ta

TPOOKANTAPLA TO...

6 Maiou

Moleg eivat ot

TEAEVTAIEG TACEL...

6 Maiou

Mia npépa=365

NHEPEG TIPOETOLY...

6 Maiou

dwTtoypagia

€§WPUAAOUL TOU X...

6 Maiou

The Wedding Day
6 Maiouv

54% & 19:40

€ ITATLOTIKA oToLXEla Snpootelo...

Arixnon 67

AMnAemudpaocels 4

Arixnon 109

ANnAerubpaoelg 17

Amnxnon 113

ANnAerudpaoelg 17

Arxnon 104

AMnAemudpaoelg 28

Anrxnon 97

AMnAemudpaoels 18

Arrixnon 85

ANnAemubpaoelg 7

Amxnon 38

AMValamifadoaia &

B % .154%m19:40

€ ITaTIOTIKA oToLXEla SnUOCLEVO...

ANnAerudpdoelg 16

Amixnon 167

AMnAetubpaoelg 19

Amfjxnon 155

AMnAetudpaoelg 14

Amixnon 138

AMnAerudpacelg 11

Amfxnon 128

AMnAetudpaocelg 7

Arrixnon 105

AMnAerubpacelg 7

Anrjxnon 0

AMnAerubpacelg 0

oavtanokplon&
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Awdpkela: pia eBdopada/post & Kootog: 9€/efdouada kabe post
Google AdWords - - Campaign

Anuoupyia Search campaign

Location: EAAaSa Language: EAAnvika Budget: 3€/nuépa Aldpketa:l piva
2 ad groups’ pe Stadopetika keywords

¥ Add 106 keywords x

. Alltime
Overview May 13- 252018  +

Most-shown ads H Devices H
Ad group: Ad Group #1

D Mobile phones [ Tablets m Computers
thewedding-day. weebly.com
WeryveTs 10 VUK Twy oveipwy oag; Epmveuon kal _-- Impressions ¥
18ézc

Ad Impressions Clicks CTR»
0,
@ Enabled 2,806 43 1.53%
ALL ADS > Tofz > DEVICES >
Al
Overview "
ADS EXTENSIONS AUTOMATED EXTENSIONS May13-25,2018  ~
Recommendations
5
Campaigns
Ad groups 0 — :
May 13,2018 May 25,2018
Ads & extensions o
Q, Find ads Y = m 3 i H ~
Landing pages
Y  Adstatus: All but removed
Keywords
D [ ] Ad Ad group Status Ad type Clicks <L Impr. CTR Avg. CPC Cost
Audiences
Nupika 2018
Epmveuon Kal 1682¢
Demographics O e thewedding-day weebly.com Ad Group #1 Approved Espa”de‘“e‘“ 13 2,809 153% €003 an
WEXVETE TO VUPLKO TWV OVELPWV 0ag;
Epmveuon kat 188eg
Placements
Nugpika
Epmveuon Kat 1682
[0 @ theweddingdaywesoly.com Ad Group #1 Approved Expanded text 2 ES 227% 2003 2006
Settings WEYVETE TO VUPLKS TWV OVELpWY oag;
Ynépoxa vugikd gpopépata 2018!
| mmmtinnen
ZUVOALKA

All campaigns coro [ X
® Add 106 keywords x
et R
rerviess Overview May 13 - 25,2018 -
Recommendations
Clickn = Improssions = Ava o 1

45 2.89K €0.03 €1.27

Campaigns

Ad groups

Tue, May 15,2018
Ads & axtensians

Landing pages ons 891

Keywords

Audiences ,
May 13,2018 May 26,2018
Bemagraphics

Placements
Keywords i Searches (5 sorthy. Impressions +

settings Cont = licks SEARGH TERMS WORDS,

- cTR -
scation: ajoa 0%
Locations ® v m 24 ! Compra ) Cvwpwa 2018 ) yhura vauoo ) anerra yaus: |




Overview

NEEeIG-KAELOLA
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Alltime

May 13 — 25,2078

AD SCHEDULE >

Keywords : Searches @ Sortby: Impressions « :
Cost = Clicks + CTR ~ SEARCH TERMS WORDS
20%
® yapoa <070 2 150 (vu-.pu:u) C vuglka 2018 ) yAUKO yapou ameAha yapol
@® vugplka £0.39 14 1.99% appapwvac yagoo trikalanews yapou
TOJ0 KOOTITEL EVAT amhod yapoo Tpilxaha oha yapol
@ vuPplKa PpopEpaTa €0.10 4 2.03%
xoclebasnyfika yapoo goupmn TLapshac Kokooohaxn vugpLKa
® VUKo XTEVIopa 2l = UL OL TPayPaTIKOL YapoL oTNY CEPLpO nyfika times
@ VUPLKa MAToUTOIa £0.00 0 0.00% wedding dresses 2018 moscow Billysabadogamos
ALL KEYWORDS > Page 1 of 2 ~ ALL SEARCH TERMS > Page 1 of 3 ~
Most-shown ads : Devices 3
Ad group: Ad Group #1
Overview
ALL ADS > >
Day & hour Impressions * H
DAY DAY & HOUR HOUR
M
T
12 AM 6 AM 12 PM 6 PM
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CAMPAIGNS AUCTION INSIGHTS May 13 - 25,2018 ~

—r
= Clicks ¥ = None v [1 3= [

Fri, May 25, 2018

10
Clicks
i -2
To select specific dates for a note,
1] click the chart
May 13,2018 ADD NOTE
—_— - .
Q, Find campaigns h ¢ = m b4 HH : o~
Y Campaign status: All but removed
O e Campaign T Budget Status Campaign type Clicks Impr. CTR Avg. CPC Cost
O e @2 campaign #1 €3.00/day [ Eligible Search a5 2,892 1.56% £0.03 €1.27
Total: All but removed campaigns 45 2892 1.56% €0.03 €127
Total: Account {B.OO‘dag 435 A &2 1.5-6‘36 {-0.03 £1.27
Alrtime
AD GROUPS AUCTION INSIGHTS May 13 - 25,2018 -
May 25,2018
Q_ Find ad groups Y = m b o2 H e
Y  Ad group status: All but removed
D [ ] Ad group T Campaign Status Default max. Ad rotation Clicks Impr. CTR Avg. CPC Cost  Ad group type
D [ ] Ad Group #1 Campaign #1 Eligible £€0.03 E - 45 2,892 1.56% €0.03 €1.27 Standard
Total: All but rem... 45 2,892 1.56% £0.03 €127
Total: Account 45 2892 1.56% €003 €127
Total: Search cam__ 45 2892 1.56% €003 €127
AD GROUPS AUCTION INSIGHTS May 13 — 25,2018 -
[
H May 13, 2018 May 25,2018
Q, Find ad groups Y = m b4 HH : ~
Y  Ad group status: All but removed
|:| ® Ad group T Campaign Status Default né:):: Ad rotation Clicks Impr. CTR Avg. CPC Cost  Ad group type 4
|:| [ ] Ad Group #1 Campaign #1 Eligible €0.03 E - 45 2,892 1.56% £0.03 €127 Standard t
Total: All but rem... 45 2,892 1.56% €0.02 £1.27
Total: Account 45 2,892 1.56% £€0.03 £1.27

Total: Search cam... 45 2892 1.56% £€0.03 £1.27



All campaigns > Campaign #1 > Ad Group #1

JeAhidba |27

@ Enabled Status: Eligible  Type: Standard Max. CPC: £0.03 More details W
Overview
Recommendations Atme
SEARCH KEYWORDS NEGATIVE KEYWORDS SEARCH TERMS ~ May13-25,2018  ~
Ads & extensions o .
Q,  Find keywords Y = m b4 o H ~
Landing pages
Y keyword status: All but removed
Keywords
O e Keyword ™ Status Max.CPC  Policy details Final URL Clicks Impr. CTR Avg. CPC Cost
Audiences [ Yauoo page pia WU Approveq = Py 1833 L3U% T.UI 'U./U
(€0.09)
Demographics
Below first
e O e vupLKa page bid 003 Approved - 14 702 199% £003 £039
(€0.10)
et Below first
ings Vo . _ _
O e HaeuToi page bid £0.03 Approved 0 7 0.00% €0.00
(€0.12)
Devices:
Below first
VDPLKD = _
O e popepata page bid 003 Approved 4 197 703% €005 £010
Change history (e0°11)
Below first
[ @ NUQIKO POKIYLC] page bid £003 A4 Approved - Q 16 0.00% = £000
Anume
SEARCH KEYWORDS NEGATIVE KEYWORDS SEARCH TERMS  ~ May 13 - 25,2018~
° Q Find keywords Y = m * I ~
Y  Keyword status: All but removed
[ Keyword T Status Max. CPC Policy details Final URL Clicks Impr. cTR Avg. CPC Cost
Below first
O e VUPLKE XTEVIOPA page bid €003 4 Approved - 2 19 10.53% €003 £0.06
(£0.09)
Total: All but remov.. a1 2794 1.57% €0.03 €1.25
Total: Search Keywo... 1 99 1.01% €0.02 €0.02
Total: Ad group 45 2,893 1.56% €0.03 €1.27
Anpoypadika
HAwia
All time
AGE GENDER HOUSEHOLD INCOME MORE ~ May 13- 25,2018 ~
MW Clicks ¥ ™ None ~ A 1[I
12
6
18- 24 25-34 35-44 45-54 55-64 65+ Unknown
Ad group view Y b r ~
O e Age T Status Bid ad]. Clicks Impr. CTR Avg. CPC Cost
O e 18-24 Eligible - 2 152 1.32% £0.03 €0.06
O e 25-34 Eligible - " 512 215% €003 €031
O e 35-44 Eligible - 6 425 141% €003 €017
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A
AGE GENDER HOUSEHOLD INCOME MORE ~ May 13 - 25,2018 ~
Ad group view Y = .4 HH -~
O e Age T Status Bid adj Impr. CTR Avg. CPC Cost
D [ ] 55-64 Eligible - 12 761 1.58% €0.03 €034
D 65+ Eligible - 2 165 1.21% €0.03 €0.05
D ® Unknown Eligible - 2 3z 0.64% €0.03 €0.06
Total: Ages 45 2,893 1.56% €0.03 €1.27
Total: Other 0 0 - - £€0.00
Total: Ad group 45 2,893 1.56% €0.03 €127
Reporting is not realtime. Time zone for all dates and times: (GMT+03:00) Opa AvatoAkng Evpwrne. Learn more
Some inventory may be provided through third party intermediaries.
You'll see Media Rating Council (MRC) accreditation noted in the column header's hover text for accredited metrics
#9010 Ranain
r
®oAo
Alltime
AGE GENDER HOUSEHOLD INCOME MORE ~ May 13 - 25,2018 ~
M Clicks ~ ® None ~ A []
40
20
0
Male Female Unknown
Ad group view ~ Y = m 0 ~
D [ ] Gender T Status Bid adj Clicks Impr. CTR Avg. CPC Cost
D [ ] Female Eligible - 35 2255 1.55% £0.03 £0.97
D [ ] Male Eligible - 9 440 2.03% €003 £0.27
D [ ] Unknown Eligible - 1 194 0.52% £0.03 £0.03
'
2UOKEVEG
@ Enabled Status: Eligible  Type: Standard Max. CPC: €0.03 More details
. All time
Devices May 13 — 25,2018
0 — -
May 13,2018 May 25,2018
Y = m * HH ~
O Device T Level Bid adj Clicks Impr. CTR Avg. CPC Cost
O Computers Ad group - 1 871 1.26% €003 €031
O Mobile phenes Ad group - 22 1,243 1.77% €0.03 €0.61
D Tablets Ad group - 1z 779 1.54% €0.03 €035
Total: Ad group 45 2,893 1.56% €0.03 €1.27



Instagram

5 eVOELKTIKEG aVAPTAOELG LOll UE TIC LETPAOELC

vodafone GR{® 0= il 61% =) 21:47

ETILOKEWELG OTO TIPOPIA Amtixnon

O O
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vodafone GR R a1 61% #021:47 —
vodafone GR 0 61% #021:48

® 20 Qo R

vodafone GR 30t l60% =121:49 daToEen O l61% B0 21:48

AIY 46 1 46

ETLOKEWELG OTO TIPOPIA Annxnon Eniokeyn oto npopik At xnon
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Google Analytics

Me tn BonBewa twv Google Analytics Solution Gallery énuiouvpynoape Mivakeg

(Dashboards, Custom Reports and Segments) yla tnv nepiodo 29/04/2018 -28/05/2018
Kal mapouolaloupe cuvomtika.(These Dashboards were generated on 5/30/2018 at

7:46:14 AM)

e Google Analytics Home

T A L I R T e

[ c | & Acpohsc | https://analytics.google.com/analytics/web/#/report-home/a118392893w175374163p 174407831 ﬁ| H

i Epoppoyég M Shtistiu-lnstitmnd M Home - Market Mot ‘ Hootsuite Academy |m Customer experienc ‘ Ehrenberg-Bass Inst i@ ICT STATISTICS Hom »
l All accounts > The Wedding Day ‘ 0 .

0OAa ta dedopéva LoToToTOL ~

Q,  [pearch reports and help %INTELLIGENCE

A HoME

Sessions Bounce Rate Session Duration

6350 860 0.12% 2m 26s

13,809.1% 477.6%

Active Users right now

0

[ 1]
m+ CUSTOMIZATION

Reports
® REAL-TIME 150 Page views per minute
S AupIENCE
}- ACQUISITION 100
E) BEHAVIOR Top Active Pages Active Users
There is no data for this view.
50
[ CONVERSIONS

a ¢ Last 30 days v AUDIENCE OVERVIEW > REAL-TIMEREPORT )



https://analytics.google.com/analytics/gallery/?pli=1#landing/start/

e Site Performance Dashboard

https://analytics.google.com/analytics/web/template?uid=RZ8-NOorRSqgtyaPi-IDCOQ

I The Wedding Day

0Aa ta bebopéva wotoTomow

Site Performance Dashboard

Al Users
100.00% Sessions

Avg. Page Load Time (sec)
9.78

oy o View: 578 (0.0T%) } s

Awg. Server Response Time

0.36

Ay For Viewr: 0.36 [0.00%) A m

&vg. Domain Lookup Time (sec)

0.03

A For View: 0L03 [0.DUR) ¥

Visitor Caching Info

User  MOPae A Serer
Load Time  Response Time

Type

[sec) [sec)
Mew
Visit 078 0.26
ar

Mobile Page Load Time (sec)

9.78

g for View: 9.78 {0.00%) ﬂ, 2

Page Load Time by Browser
Browser Sessions  Awg. Page Load Time (sec)
Android Webview 1 335
Chrame 20 an
Safan (in-app) 127 447
Safari k] 0.00
Samsung Internet 3 0.00
Edge 2 0.00
Android Browser g 0.00
Firefox g 0.00
(naot s&t) 7 0.00
Irtemet Explorer 7 0.00

JeAhiba |32

Apr 29,2018 -May 28, 2018

ands

(/GO TO REPORT

Domain Lockup by Country
Ayg. Domeain
Country  Sessions  Lookup Time
(sec)
Greece B30 0.03
United
Shates 13 0.00
Pery ] 0.00
United
ingdom B 0.00
Philippi 7 0.00
nes
Belgiu
m 2 0.00
Bulgari
R 2 0.00
Germa 7 0.00
ny
Spain 2 0.00
Netherl 1 0.00


https://analytics.google.com/analytics/web/template?uid=RZ8-NOorRSqtyaPi-lDCOQ

Load Time for Popular

Fage

!

Smiyfikaesorouwca hioml
Jpoicigimaste_htmil

Seditor/preview. phpTvie
w=rmobile

fbohonyfika.hirml
fepikoinonia.btmil
fymunydiakosmisihtml
Sdiakosmisi_htmi
Jriyfihaml
Smyfikapapoutsia htmil

Fages

- Awvg. Page Load

Fag Time (sec)
1.867 1828

815 a.B6

2aa L= ]

234 (VL]

18z [ ]

150 1188

148 204

146 T2

146 (o]

120 590
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Server Response Time by Country

Country Fageviews
Greec

- 5788
Bulgari 20

a
United

Kingdom =0
United

States 30
Peru 18
Philipp

ines 14
Mether

lands 1o
Germa

6

vy
Spain 6
Belgiu a

m

Courtry Pageviews
Grescs 5,788
Bulgaria =0
United

Kingdom 30
United

States 30
Peru 18
Philippi 14

=
MNether]
ands 10

Avg. Server
Time (sec)

035

ouog

[ e

[ )

000

[ )

[}

oo
[ e

000

Awg.

Tirmve {sec)
o.os
0.00

[ )
[ )
000

[}

oo

e Visitor Acquisition Efficiency Analysis

https://analytics.google.com/analytics/web/template?uid=M 5yC 4QN-cudZHYCgbOw

I The Wedding Day

‘OAa ta debopéva LoTOTOTIOU

Visitor Acquisition Efficiency Analysis

All Users
1.13% Sessions

Report Tab

® Sessions

a8

(GO TO REPORT

Apr 29, 2018 - May 29, 2018

A\

Source [ Medium

1. (direct) / (none)

2. m.facebook.com [ referral

May 13

Sessions Users New Users
10 10 10
% of Total: % of Total: % of Total:
1.13% 1.52% 1.52%
(882) (660) (660)
] 3] 6
(60.00%) (60.00%) {60.00%)
4 4 4
(40.00%) (40.00%) (40.00%)

Goal 6 (Goal 6 Completions)

May 20

% of Total:

0.00%
@

o
(0.00%)

0
(0.00%)

Goal Conversion Rate

0.00%
g For View:
0.00%

(0.00%)

0.00%

0.00%

May 27

Per Session Goal Value

$0.00
Avg for View:
$0.00

(0.00%)
$0.00
$0.00

Rows1-2of2



https://analytics.google.com/analytics/web/template?uid=M_5yC__4QN-cudZHYCqb0w
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« All Traffic Sources ABO

https://analytics.google.com/analytics/web/template?uid=wLZKJxJ8QgWEghXuyVkpug

l The Wedding Day
‘Oha Ta dedbopeva LOTOTOTIOV

AK: All Traffic Sources ABO

[ 60 TO REPORT

All Users: Apr 29, 2018 - May 28, 2018
100.00% Users

End To End View

® Users
120
&0
May & My 13 Way 20
Tource ! Medium [Oeew ] Ugars o botan: [ Users -
659 659
% of Total: 100.00% (S59) % of Total: 100.00% (655)
1. M mfacebook.com / referral A58 68.26%
2. m (direct) / (none) 108 18.10%
3. M |facebook.com ! refemal a2 4TT%
4. google ! organic 2B 41T
5. M Imfacebook com / referral 20 298%
6. M facebook.com / referral 17 2.53%
T. M Linstagram.com / refemal 4 [
10.87.0.34:15E71 F
B. ; 1 0155
googleads_g doubleclick.net
o. k 1 0i5%
10. gropintersst.com | refemal 1 015%
Fows 1 -10af 11
« Content Efficiency Analysis
https://analytics.google.com/analytics/web/template?uid=t0OxDHWQkTIuMQpDgEpp1Gw
g o wesdme ooy 5 GO TO REPORT

Daa Ta SebopeEva Lo TOTOoTLOW
AK: Content Efficiency Analysis w2

Al Users Apr 29, 20018 - May 28, 20018

100.000% Unigue Pageviews

Page Effi w
- Unique Pageviews Pageviews
=00 1.000
-
- \\\——’k B
- — e T — —
M M 13 Moy =0
Fage Thse Unigue ’ Rate g, Thme cn Sage Page value
2397 5,944 14 .82% Lo By Y 0000228 S0.0
= of Totak = of Totak Bowg For Wi Eoeg For Wiows Bong e Wi = af Tot
100,00 100 00w 14.m ot owonza e
2297y [S5aa) O o) [ouoow) L D) (s
1. The Wedding Day - The wedding day . ‘“': |:1'::;‘) A1 36% 017% 000021 ‘:ﬁn‘}__;:
2 myfika escorouxa - The Wedding Day (a2 P o.Fas 0.00% 0o:00-21 5',?;;:
3. The Wedding Day - anxiki e o 22 BE%= 0.00% oo:00-2a Sou4
4. poici eimaste - The Wedding Day e iz whe 3.66% 0.00% 00:00:34 s
5. Boho nyfika - The Wedding Day o masz 1.10% 0.00% 000027 g‘}_;g
6. usosrydiskosmisi - The Wedding Day 58 o lss 068 D.00% 00-:00-21 5']%:
7 diakosmisi gamou - The Weadding Day 52 =185 36 oo 0.00% 00:00-11 fu%!
8. EMIKOIMONLA - The Wedding Day . 6‘] I115" 2 E0 0.00% 000019 3&;;
9. myfi - The Wedding Day - s 10.76% 0.00% 00:00-13 f,?—_;!


https://analytics.google.com/analytics/web/template?uid=wLZKJxJ8QgWEghXuyVkpug
https://analytics.google.com/analytics/web/template?uid=t0xDHWQkTluMQpDqEpp1Gw
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Napatnpnoslg — MPOoTACELS YL GUVEXLON

OewpPOUUE WG oL OKEPELG Kal EVEPYELEG TToUu adopoUlV TNV €peuva & ToV OXESLOOUO
Tou The Wedding Day yia tn 6npoclomoinaon Tou Kal 0 TpwTog KRvag Aettoupyiag Tou
pog divouv MoANEG XprolUeG KateuBuvoelg. Me Sedopévo otL:
e T0 portal Baoiletal otn dnuoupyia kat StaBeon €ykupou & aflomioTou
nieplexopévou (xpovoBopa Stadikaaoia)
® TO KOLVO —OTOXOG £lval TTOAU TIEPLOPLOUEVO

Xpelaletal:

e ouvexng tpododdtnon tou portal pe véo UALKO

e UALKO TIOU va AUEAVEL XPOVLKA TNV TAPOOVH TOU Xprotn os kaBe ceAiba (ot
TIEPLOOOTEPEC O0eAibec eixav 1 apdpo yia apxn)

e 10 évtovn Xpnon twv Social Media ywa tnv 61dBeon tou UAKOU, TNV
T(POCEYYLON TOU KOWVOU-0TOX0U & EUIMAOKNA G TWV XPNOTWV TOU

e eumAoutiopo Tou portal pe download -able uAko (rty Aloteg yapou, odnyoug
€TUAOYNAG VUDIKOU KATL WOTE va QUEAVETAL 1 EUTAOKH TWV XPNOTWV TOU —h
Opada €xel umoloyioel TETOlOU €L60UC EVEPYELEC KATA ToVv 20 -30 pNAva
Aettoupylag tou)

they Ilved
! happily }

/ ever after \

\ B R S
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